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Hero Worship: Raytheon teams up with 
the Museum to create STEM superstars

When Museum president Ioannis Miaoulis got together with Raytheon Chairman 
and CEO William Swanson in 2010 to discuss Raytheon’s ongoing sponsorship  
of the Museum, the two engineers connected over an issue close to their hearts: 
supporting teachers in becoming outstanding STEM (science, technology,  
engineering, and math) educators. “It was serendipity,” reports Pamela Wickham, 
Raytheon’s vice president of corporate affairs and communications. “Bill and  
Yannis were speaking the same language—that in order to engage young people  
in STEM education, you must have excellent teachers who can make these subjects 
come alive.” 

The result of that meeting: A $1 million gift from Raytheon to fund professional 
development for Engineering is Elementary® (EiE), the Museum’s award-winning 
nationwide STEM curriculum for elementary school students. Announced at the 
Museum’s Science Behind the Stars gala in April, the Raytheon gift will significantly 
enhance EiE’s professional development initiatives. According to Wickham, “EiE is 
an outstanding curriculum that engages students with hands-on, real engineering 
challenges and wonderful global diversity. The opportunity to expand the number 
of EiE teachers—and therefore its reach—is really exciting.” 

The Museum’s longest-standing corporate member—since 1953—Raytheon is a technology 
leader specializing in defense, homeland security, and other government markets throughout  
the world. A company of innovators, Raytheon has always been passionate about corporate  
philanthropy that fuels the STEM pipeline. Several years ago, however, CEO Swanson and  
Pam Wickham recognized a gap in that support. “While there was a great deal of corporate  
philanthropy around STEM education in high school and college, there was very little going  
on in the younger grades. Yet, that is when student interest in math and science really drops  
off,” Wickham explains. 

Over the next five years, Raytheon invested $60 million in middle and elementary school STEM 
education through existing STEM initiatives and its own MathMovesU®, a comprehensive 
program that includes MATHCOUNTS® National Competition (see sidebar), the Sum of all 
Thrills™ ride simulator at Walt Disney World®, and the FIRST® Robotics Competition, among 
others. “We want kids to understand that science, technology, engineering, and math are  
embedded in everything they love—their iPods, their video games, their roller coasters, even 
their sports,” Wickham says. 

That’s why EiE was such a natural fit for Raytheon’s philanthropy. “EiE speaks the kids’  
language, showing them how STEM relates to so many things they already know,” Wickham 
explains. And supporting teachers is a critical factor in that equation. “You can’t just reach out 
to students without giving teachers the resources, exposure, and training they need to become 
excellent STEM educators.”
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With the $1 million gift—which elevates Raytheon to the Museum’s Premier 
Partner status—EiE’s program developers will establish teacher training  
hubs in Phoenix and Washington, D.C., as well as offer training scholarships,  
especially for those at underserved schools. This type of outreach and  
development meshes perfectly with Raytheon’s philanthropic goals.  
“Raytheon is not big on writing checks and walking away,” Wickham  
says, “We want to engage with our partners to make a difference.”

And making a difference in that STEM pipeline means “everything” to 
Raytheon. According to Wickham, the need for outstanding technical skills 
in the workplace is growing faster than ever at a time when students’ interest 
in STEM is diminishing. “A recent survey found that 89% of students said 
they’d rather take out the trash, eat broccoli, or go to the dentist than do their 
math homework!” Wickham says. “Children who like math and science are 
often thought of as ‘geeks.’ At Raytheon, we want them to be heroes.” n

MATHCOUNTS WINNER SCOTT WU WOWS OUR MUSEUM VISITORS

On September 2, Scott Wu, winner of the 2011 Raytheon MATHCOUNTS National  

Competition, could have been riding Space Mountain at the happiest place on Earth.  

But instead of being in Disney World, the Baton Rouge, Louisiana, native was touring  

Boston’s Museum of Science, and that was just how he wanted it. 

Every year, Raytheon rewards the winners of MATHCOUNTS, a national mathematics 

competition for middle school students, with a trip to Disney World. However, for Wu—

who had been to Disney World before—visiting his brother at Harvard and seeing Boston 

for the first time was more exciting.

While in Boston, the 14-year-old met Robert Kraft, owner of the New England Patriots, 

went to a Red Sox game, and got a behind-the-scenes look at the Museum’s Theater of 

Electricity, one of the highlights of his trip. During his visit to the Museum on September 

2, he spoke at the Gordon Current Science & Technology Center about his experience 

in MATHCOUNTS. He also answered questions from Museum guests. Wu outsmarted 

more than 200 middle school students from across the country to win the competition, 

which he says rewards fast-thinking more than knowledge of trigonometry.

Pam Wickham, Raytheon’s vice president of corporate affairs and communications, says MATHCOUNTS spotlights  

students who understand the connection between math skills and future success. “MATHCOUNTS is for kids who  

live and love math,” Wickham says. “These kids are amazing role models.”

Although living and loving math seems to run in Wu’s family—his brother Neal, now a sophomore at Harvard University, 

won the same competition in 2005—Wu says math is something at which anyone can excel. “It’s not all about talent,”  

Wu says. “If you work hard and have a passion for it, you will go far in math.” 

Think you have what it takes to be a national math champ? Wu correctly answered this question to  

win MATHCOUNTS: It takes 180 digits to write down all of the two-digit positive integers. How many  

of these digits are odd? (ANSWER ON PAGE 44)
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them to be heroes.”

—Pamela Wickham 
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